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INTRODUCTION

Let’s be totally honest. A significant percentage of infographics circling the
Web today are just plain bad. From poorly structured infographics that have
no clear message to badly designed ones that literally make your eyes hurt,
there’s a ton of “chart junk” out there that can serve as examples of what NOT
to do. To help you properly translate your ideas into infographics so that you
can extend their reach and lifespan on the web, we've created this ultimate
guide for beginners on how to create effective and shareable infographics for
your marketing. Follow these simple step-by-step instructions and you’ll be on

your way to creating impactful visual messages in no time.



WHAT MAKES
A GOOD
INFOGRAPHIC?
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An effective
iNnfographnic

should be well-designed, supported by data
and tell a story—just like any other piece of
content. In order to help you tell the good
from the bad so you can find the right kind of
inspiration online, we've compiled a list of
characteristics you should keep in mind when

creating your own infographics.

“The key to making information visual is to first
have good information..”

Alberto Cairo
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IT TELLS A STORY

An effective infographic not only conveys valuable
information in a convincing manner, it also narrates
a story worth telling. Take a look at the infographic
on theright. It’s a delight to read, both because of

the engaging illustrations and the way it is mapped _ custonzt
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out. It does an excellent job of taking readers by the

hand and guiding them through a visual-and
entertaining-tour of an airport. (Click on the source

link at the bottom to view the complete version.)
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https://blog.toggl.com/2015/09/airport-hacks-infographic/

IT TAKES YOUR EYES ON A / what areﬂwodddp
PREDEFINED JOURNEY. o DR
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You can be sure of one thing: If areader’s gaze is LETS START SMALL

darting from one end of your infographic to another, % 1in 20,000

trying to figure out where to look next, then it is B s e ey s oy

probably lacking structure and visual hierarchy. 1in2.000 ! X TMIMEIE X HIHINE X t0eeS

: 1in 40,000,000
The mark of a good infographic is its effectiveness in \
communicating a message. That is the final goal. EE e —— ‘E
This infographic, for example, uses everything at its
disposal-from a harmonious color combination with

effective contrast to a clear storyline-to get you, the 1in 400,000,000,000,000,000
(1in 400 quadrillion)
reader, from point A to point B. Along the way, you are

BUT WE'RE JUST GETTING STARTED.

both entertained and enlightened and reach the end,

thinking, “Wow, I'm glad | read that!”


http://visual.ly/what-are-odds
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http://blog.samuel-windsor.co.uk/mens-dress-code-infographic
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IT SENDS ONE
KEY MESSAGE.

The most effective infographics implement
everything at their disposal--including design
elements and text--to send one key message, as is

done in this example.

One way to gauge whether your infographic meets
this criterion is to ask someone who wasn’t involved
in the creation process to explain it to you. If they
don’t understand the information or are confused
anywhere along the way, then you most likely have

to rethink or redesign your visual.


https://thinkprogress.org/u-s-paid-family-leave-versus-the-rest-of-the-world-in-2-disturbing-charts-365324eeba45

IT IS VISUALLY APPEALING.

One of the big pluses of using an infographic is the
added visual appeal that makes it stand out from

textual content.

Whether it's a new website you’re launching or a
series of charts and graphs, presentation matters
and, when used effectively, can make your content

all the more effective.
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https://www.behance.net/gallery/16995453/Save-The-Animals-Infographic-Series

EJ ITIS ACCURATE AND
WELL-RESEARCHED.

One of the worst infographic sins you could commit is
misleading readers with inaccurate or incomplete
information. But some infographics do just that by
incorrectly interpreting the results of certain studies

or citing information from dubious sources.

Handle information responsibly and give useful tips
based on widely agreed-upon facts, such as is done in

this infographic.

How long

Fast Food



http://www.bbcgoodfood.com/howto/guide/fast-food

TYPES OF
INFOGRAPHICS
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One of the key
steps in the process

of creating an effective and shareable
infographic is understanding that information

can be categorized in one of five ways:

e Chronologically
e Alphabetically
e Geographically
e Categorically

e Hierarchically

The visual format you choose will depend on how
you want to organize your information. To help
you identify which type of infographic will best
serve your purpose and audience, we've compiled
a list of the most-used types, along with advice on

when to use them and examples of each.

“Never simply show data; rather, make data a
pivotal point in an overarching story and use it
to drive your audience to action.”

Cole Nussbaumer Knaflic
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MIXED CHARTS

As its name implies, this type of infographic
incorporates different chart and graph formats.
For example, this infographic uses not only the
typical bar chart, but also resorts to pie charts,
maps and comparisons using vector icons.

This mixed bag of charts and graphs is the best
option when you have many statistics, facts and

figures to communicate to your audience.
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https://www.buzzfeed.com/jpmoore/awesome-infographic-breaks-down-kobe-bryant-30000?utm_term=.vpP7rJEAz#.rtEjOM8bl

INFORMATIONAL / LIST

Another common type of infographic is the list-
based or informational visual. This type of longform
presentation is composed mostly of text and
doesn’t rely too much on graphs, charts or other
visual elements, as seen in this infographic. While
the information is enhanced with an attractive color
scheme and icons, overall, the words drive the

message home.

WE ALL HAVE
A PRIMITIVE
BRAIN

s called the amygdala, and
B controls eur gut reactions
and emolions = and i works
much fstor than our
Conscious mind,

Aim for the gut reaction

OUR
BRAINS LOVE
IMAGES

The primitive brain is partic-
uisrty drawn 1o images of
darger, sex and focd. But

don't overdo It in your
emalls - the jury's sbll out
on whether o soxy sioydiv-
ing chessaburger gets
mare chcks.

Design for scanning
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https://www.entrepreneur.com/article/239292?utm_source=Social&utm_medium=Sharebar&utm_campaign=Sumome_share

HOW STEVE JOBS STARTED TIMELINE

gw\ Whenever you want to show how something has

f £ ) ‘ evolved over time or want to tell a story in
i chronological order, this type of infographic is the most
:‘- useful in getting your point across.
\ Timelines can be used for everything from brand
= & 7 stories to resumes to the historical development of a

.

trend, person or product. They are most effective when

ﬁ : they incorporate many different data points spread out

across time and are accompanied by images, icons and

other graphic elements.



http://fundersandfounders.com/how-steve-jobs-started/
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HOW TO

These types of infographics show the steps involved in
creating something. For example, the visual to the left
shows readers how to create perfect posts on social
platforms. This format is best suited for visualizing
how-to articles and the description of any procedure

with several instructions to follow.


http://www.digitalinformationworld.com/2013/12/create-perfect-posts-on-social-media-infographic.html

PROCESS

This type of infographic is commonly referred to
as a flow chart or a decision-tree.

From determining what kind of personality you
have to finding the right employee for a job, there

are flow charts for just about everything.
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http://www.thekitchn.com/what-brew-method-should-you-use-find-out-with-this-flowchart-217348

I3 COMPARISON

Another common use for infographics is making
comparisons between two products, people, ideas,
things, events or places. Besides comparing two
products side by side, it can also be used to visually
contrast and compare seemingly opposing things
to reveal similarities, differences and relative

advantages.
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http://visual.ly/head-head-netflix-vs-redbox
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LOCATION

One of the easiest ways to visually communicate
trends across a region-local, national or global-is to
use a location infographic. Usually in the form of a map
with icons and color-coded regions, this type of visual
is ideal for comparing regional and global statistics on

a relevant subject that readers care about.

For example, one idea could be a map of crime rates
across different states; another could be comparisons
of cost of living; or a visual representation of the

expansion of a company across the world.


http://www.grantthornton.co.uk/en/insights/women-in-the-boardroom-world-map-infographic/

E] PHOTO-GRAPHIC

: _ " A photographic infographic or “photo-graphic” is what
BI"JIIIT UJ II : n e results from the combination of images and graphic

OF THE| i ; 5f‘BI¢ :
S - "'P.,'(’)OO' i - TS elements such as simple line charts, icons or text, as

2004

2009

seen here. Working on the basis of a background

HE ADORES HIS RARE-INYL DOLLECTION
DESPITE HIS. 20/20
DY HOLLY GLASSES.

composed of high-quality images, this type of
infographic is aesthetically pleasing and catches the
eye because of the way it creatively combines

disparate visual formats.



https://www.pastemagazine.com/articles/2009/12/the-evolution-of-the-hipster-2000-2009.html?p=11

EJ HIERARCHICAL

This type of chart organizes information
according to levels-whether it be level of
importance, level of difficulty, income level, among
others. Although most commonly seen in the
shape of a pyramid, as in this example, this type of
infographic can also be seen in the form of an
organizational chart. The key function of this type
of visual is to compare the different levels and

show the relation between each of them.

YOUR CUSTOMERS
HAVE THESE 30 NEEDS
--ARE YOU MEETING THEM?

SOCIAL IMPACT

LIFE CHANGING

By Larry Kim (@larrykim)
=2 WordStream



http://www.inc.com/larry-kim/30-elements-of-value-the-consumers-hierarchy-of-needs.html

SINGLE CHART

As the name implies, single-chart infographics One World Trade Center is the world's fourth tallest building

. . The tallest buildings worldwide (in metres)
simply use one chart type as the focal point of the
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https://www.statista.com/chart/2917/tallest-buildings/
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VISUALIZED NUMBERS

We've all seen these kinds of infographics floating
around the Internet: The ones with various stats and
figures visualized using large numbers, icons or other
graphic elements. Sometimes called “number porn,”
this type of infographic is ideal for adding visual

interest to individual units of information.


http://youzign.com/blog/wp-content/uploads/2015/02/number-porn-infographics.jpg
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ANATOMICAL

This type of infographic uses visual metaphors such as
the human body to display information. For example,
if you want to present the ideal profile of a CEQ, this
format allows you to visualize this information in a

palatable manner, versus a plain list of characteristics.

Alternatively, you can also make use of less figurative
anatomical infographics by using representations of
objects and displaying the parts that make up their

anatomy, such as “the anatomy of the perfect website.”


https://www.jimdo.com/2015/01/13/anatomy-of-a-professional-website-infographic/

VISUAL RESUME

Many job candidates have resorted to turning their
EXPERIENCE & SKILL text-based Word resumes into visually captivating

PERSONAL

infographics.

CONTACT

But it's not all about flashy graphics. Hannah Morgan,

author of the book The Infographic Resume, advises

E EX using visuals with a purpose, such as charts that
a
LANGUAGE highlight key statistics and accomplishments.
— _-'—_ She also advises using these types of infographics in
50 ‘ | industries that are the most open to non-traditional
L
= L s resumes, such as marketing, advertising, graphic

L o L seeees

design, and tech startups.



https://www.behance.net/gallery/34070712/Resume-2016
http://careersherpa.net/the-infographic-resume/
http://careersherpa.net/the-infographic-resume/

STEPS TO
CREATING AN
INFOGRAPHIC
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Many non-designers
ke yourself

may find themselves in the same predicament:
full of ideas worth listening to but lacking the
know-how to visualize them in a way that will

really captivate readers.

This practical, step-by-step guide is meant to
bridge that gap between the desire to
communicate effectively through infographics

and the technical know-how to do so.

So, first things first...

“Form and content have to

work together to deliver an

idea that is enjoyable, useful

and informative”

Francesco Franchi
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DEFINE YOUR
TARGET AUDIENCE

The first step to crafting any message, whether in a textual or

visual format, is to define your target audience.

Who are you communicating to? Business executives? Millennials?
Stay-at-home moms? Your answer to this question will set the tone

of your copy and the overall mood of your visual theme.

OGRAPHIC « DEFINE YOUR TARGET AUDIENCE]| 29




DEFINE YOUR GOALS

Ask yourself: What exactly do | want to achieve with this

infographic? Here are a few objectives you may have:

e Reveal hidden trends and patterns using data.

¢ Break down complex information and present it in an easy-to-digest way.
¢ Provide your audience with a step-by-step guide on how to do something.
e Raise awareness of a specific issue or cause.

e Create acomprehensive, go-to visual resource on a topic.

e Compare two or more products or concepts.

¢ Translate a story, such as a brand story, into a timeline infographic.

Each of these different goals corresponds to a different type of infographic,
so choose which one best fits your needs at the moment and consult the

previous section to determine the best format for your message.

CREATING AN INFOGRAPHIC « DEFINE YOUR GOALS| 30




DEFINE THE MEDIUM

Nowadays, many of the infographics created for marketing purposes

are published online, which saves a lot of time and resources.

But if your objective is to translate a report into a print infographic
‘ - | that can be handed out at a meeting, then you'd have to consider

factors such as the dimensions of your infographic, file format and

II I | image resolution.

The infographic on the right, for example, represents the size of a

11 in

flyer and has been designed to be printed out on basic letter-size
paper (8.5 x 11 inches), while the one of the left is designed for the
web and is typically longer since visitors scroll through to the end

(800 x 1600 pixels).

STEPS TO CREATING AN INFOGRAPHIC ¢« DEFINE THE MEDIUM| 31




CHOOSE YOUR TOPIC

The process for creating a shareable infographic is a lot like the
process for writing an effective piece of communication.

Think about the last time your wrote a proposal or a paper. How did
you begin the process? You probably started by organizing your ideas,

then identifying a thesis statement and arguments to support it.

The same goes for infographics. Start by asking yourself:
e Dol already have a thesis statement backed up by data?

e Ordolstill have to conduct research to arrive at a well-supported argument?

For example, if your infographic will be based on a company report or
any other type of research, then you already have the basis of your
content. But let’s say you want to create an original infographic on a
trending topic or other news-related issue, then you’ll have to

conduct your own thorough research before publishing anything.



FIND THE RIGHT INFORMATION.

If you still have to investigate and shift If you're looking to create an informative infographic
through data to find the right information, on a current events or social issue, you can also
start by consulting these possible sources: consult open-source databases, such as the following:
e Recently published surveys or polls e US Government OpenData e |mmigration Statistics
e Newly released reports e US Federal Statistics e FEducation Statistics
e Pressreleases e Data.gov.uk e Bureau of Labor Statistics
e Proprietary company data e Dataportals.org e Environmental Statistics
e Academic studies e Gapminder e Google Public Data Explorer
¢ [nterviews with experts and/or clients e World Bank e DataHub
e Your own informal surveys using Google Forms e United Nations e Open Data Network
e Census.gov e Data Catalogs
e American FactFinder e UK Data Archive

e Censtats e (Clinical Studies



https://www.data.gov/
https://fedstats.sites.usa.gov/
https://data.gov.uk/
http://dataportals.org/
http://www.gapminder.org/data/
http://data.worldbank.org/
http://data.un.org/
http://www.census.gov/
https://factfinder.census.gov/faces/nav/jsf/pages/index.xhtml
https://www.census.gov/data/data-tools/censtats.html
https://www.dhs.gov/immigration-statistics
https://nces.ed.gov/collegenavigator/
https://www.bls.gov/
https://www3.epa.gov/enviro/
https://www.google.com/publicdata/directory
https://datahub.io/
https://www.opendatanetwork.com/
http://www.data-archive.ac.uk/
https://clinicaltrials.gov/
https://opengovernmentdata.org/data/

I3 PROCESS YOUR DATA

Once you have the data you need to answer your initial question or to
support the point you want to make, you can now convert the data into a

format you can work with.

Since you need to import data into an Excel or Google spreadsheet, you'll
want to-whenever possible-download data in CSV format (comma
separated value). There are times, however, that you'll find a chart or
graph in a PDF file, in which case you'll need to insert this data into Excel
using a converter, such as Zamzar, Import.io, Tabula or ScraperWiki. Other
times, you may also find useful information as an image, in which case you

can use optical character recognition software, such as Free Ocr.
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FIND THE STORY IN THE DATA

Now comes the part where you “interview” your data to
find a story worth telling. By asking many questions, you
will obtain various interpretations of the same data instead

of simply sticking with your first reading.

Once your data has been cleaned up to eliminate
inconsistencies and reformatted to suit your purposes, you
can start processing the information using spreadsheet
skills, such as sorting, filtering and aggregating. For
example, you can sort data in ascending or descending
order in terms of size or by location; you can calculate and
compare means; you can also compare two data sets.

To obtain more robust conclusions, you can also conduct
simple statistical and graphical analyses using free

software such as RStudio and R-Project.

Just like journalists interview sources to gather evidence
and piece together a narrative, you must now shift through
your data and ask certain questions to detect patterns and

trends that reveal facts such as:

e Changesover time
e Thedifferences or similarities between items
¢ The makeup or composition of a whole

¢ The relationship between two or more variables

STEPS TO CREATING AN INFOGR




Besides interviewing your data in spreadsheet form, you can also detect patterns by visualizing data

through different types of charts. To choose the right type of chart, just ask yourself if you want to:

COMPARE VALUES ANALYZE TRENDS COMPREHEND THE RELATIONSHIP

BETWEEN DATA SETS
II Bar chart f\f Line chart

f\j Line chart II Bar chart N Line chart

®
.. Scatter plot

SHOW THE INDIVIDUAL PARTS UNDERSTAND HOW DATA &» Bubble chart
THAT MAKE UP A WHOLE IS DISTRIBUTED

'V O

‘ Pie chart .',.o Scatter plot

gBl  Stacked bar N Line chart

‘ Stacked column I I Bar chart



m Trends Over Time

For example, if you want to reveal a downward trend
in America’s divorce rate, from the 1980s to the
present, you can use a line graph to chart changes

over time.

Instead of comparing two data points, one from 1980
and the other from 2016, show the entire progression

of the divorce rate over this period of time.

TIP: In order to identify a trend, always use more than
two data points.

5.5 7

5.0

4.5

4.0

3.5

3.0

America's Divorce Rate

Divorces and Annulments per 1,000 people

(1980-2010)

2.5

1980

1985

T

1990

T

1995

T

2000

T

2005

2010



m Comparisons Between Iltems

One of the most important rules to keep in mind when visualizing But this is a misrepresentation of reality. In order to place
information is to always place information in context. comparable units of measurement side by side, you should
For example, if you compare the total number of homicides in the calculate the number of homicides per 100,000 inhabitants, as
United States with those of Kenya, you might be led to believe that seen below. In this case, we can clearly see that Kenya's
the former has a much more serious crime problem. murder rate was actually higher than that of the US.
Total number of homicides per year Homicide rate
(2013-2014) (2013-2014)
15,000 8
12,253
5 5.9
10,000
4
5,000
2,649 2
0 0
United States Kenya United States Kenya

TIP: Compare apples to apples and oranges to oranges.




m Composition of a Whole

When your goal is to reveal the makeup of a particular group or data set, then the most common format used is the pie chart.

Although easily deciphered due to its ubiquity, there are a few pointers you should keep in mind:

For example, if you're presenting the results of a poll that allowed for more than one response, then the results will not add up

to 100, in which case a pie chart should not be used to visualize the results.

BEFORE AFTER

Biggest Future Changes in the Workplace Biggest Future Changes in the Workplace

Employers competing on high
flexibility rather than salaries

‘ Employees will be Employers competing
paid on output

on high flexibility

73% rather than salaries

rather than hours
worked

Employees will be paid

‘h\ 69%

on output rather than

?— hours worked

. . Treadmill desks being !
Treadmill desks being ! o
common place to combat H 46%

common place to combat
. sedentary office life.
sedentary office life.

73%

69%



Although the human eye is not as adept at

interpreting differences in area as it is in comparing

single dimensions, such as length and width, area
graphs are also an option when visualizing the
composition of a whole and comparing numbers

with drastic differences in magnitude.

TIP: Make sure the visual representation you are using is
the correct one for the type of information you have.

Interview breakdown

Out of every 100
phone screens

we bring 25
candidates onsite
for interviews...

and
extend 9 offers.


http://www.storytellingwithdata.com/book/

m Relationships Between
Two or More Variables

If you've ever dabbled in statistics, you probably know that correlation

between two variables does not necessarily mean causation.

Take, for example, this graph of the divorce rate in Maine compared to
the per capita consumption of margarine in the US. Although there
appears to be a very strong correlation, it is, of course, a spurious one.
In cases where there appears to be a strong correlation, you might
need to consult with those who conducted the research, since they are
likely to have a clearer picture of all the extraneous factors involved

and whether one variable may be linked with the second.

TIP: Keep in mind that correlation does not necessarily mean causation.

Divorces per 1,000 people

5.0

4.8

4.6

4.4

4.2

4.0

2000 2001

2002 2003 2004 2005 2006 2007 2008 2009

Divorce rate in Maine

—@== Per capita consumption of
margarine (US)

Pounds
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Timeline \|/
TYPE OF INFOGRAPHIC N
Yes Informational
You can now proceed to visualize your Do you have several No
charts and graphs? J,
information with the right type of infographic. Do you have a list of No ~ Do you want to
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Let's try again! {




El HOW TO WRITE COPY
FOR YOUR INFOGRAPHIC

m The One Bigldea

Just like with any piece of communication, the key to
creating an effective and shareable infographic is zeroing in
on the one main message you want to get across.

To do this, consider your answers to the questions in steps 1,
2 and 4 of this process: Who is your intended audience, what
is your primary purpose and what is your thesis statement?
Then, try to sum up the main message of your infographicin
just a few sentences. Finally, condense it even further by

explaining it in just one sentence.

"Find the surprise in your
data and add it as the title.”

Swizec Teller
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m Fleshing Out a Narrative

If you’re a communicator of any sort, you've likely

noticed that people are inherently attracted by Cl i maxXx
stories, while charts and statistics tend to put : :
Complication Reversal
some people to sleep. “
<
This is why it’s crucial to think about the story |ﬂCItIng incident Q’OZ(JJ GQQ) Resolution
@
you're trying to tell, even before going into the ) Q}Q %
Q& )

details of how you will present your data.

With this in mind, think about the basic elements

of all intriguing stories: Exposition Denouement
¢ |Introduction e Climax
e Exposition e Falling action

e Rising action e Resolution



Just like words are usually the main ingredient of a
gripping novel, so numbers and charts can also be
used as the foundation of a coherent and enticing

narrative that binds your visual story together.

Instead of citing statistic after statistic, weave an
engaging story that uses data as a pivotal point in
the story or that leads up to a surprising

conclusion, as is done in this infographic.

e

e World's
e Hm Deadliest
i~ A Animals

lumbe I peopil
. * 000 Crocodile G ]
oY danilmals per veatl
g 9 000 Tapewaorm
h 0 Ascaris roundworm
* Freshwater snail (schistosomiasis)

:%\ 10 Assassin bug (Chagas disease]
4

* 1 Tsetse fiy (sleeping sickness)
= 2! Dog [rabies]
Nnake

Mosquito

SOURCES: WHO cracadibs-allack il Bavligialne & al [dal aigll DI el pmed DOSDFLRL FAD [wabilation afgibOgpsam ririall 1 &l
el Rl i el GORL DR ket Bl 01 D3EKIF4 16552 740 Alewsandre De Madidals i


http://www.businessinsider.com/bill-gates-mind-blowing-infographic-mosquiotes-2014-4

m Building an Airtight Case
MAIN IDEA

Besides telling a story, you're also building a case

within your narrative. Whether you'’re trying to

raise awareness of a cause or reveal little-known

benefits of a certain food product, you will need
to use corroborated facts and figures to back up

your claims.

You can start outlining your case by going back to

your one big idea and then identifying each of Detail Detail Detail Detail Detail Detail
your main points, followed by supporting details.

To help you craft an airtight argument, you can

use an idea map like this one.



m Deciding on the Tone

If your target audience is comprised of Millennials,
then your tone may be laid-back and irreverent; if
it’'s comprised of business executives, then it may

be more serious and straightforward.

Next, ask yourself, is your purpose to educate,
entertain, inspire or persuade? Your copy should

be crafted in accordance with your intended goal.




B Create a Textual Outline

Now you’'re finally ready to put all your ideas on
paper. But remember: Writing copy for an
infographic is not the same as writing content for a
business report or an academic paper.

Rather, think of it as writing copy for a website: It
must be extremely succinct and go hand in hand
with the visual elements you will use to accompany
your text. According to a recent study, the most
shared infographics contain an average of 396
words, so don'’t tell your audience something when

you can show them.

Also, make sure your textual outline contains all of

the following elements:

» Title

Take the time to come up with a catchy and informative headline that
summarizes your data. Your headline can be:
e A numbered list with an effective hook, such as “15 facts everyone thinks are true.”
e A question, such as “Where does your taxpayer money go?”
e Atitle based on avisual metaphor, such as a race track for a visual comparing the

economic growth of different countries.

e Astraightforward title, such as “How to Be an Inspiring Leader."

» Introduction
Your introduction should be no more than a few lines and can:
e State a problem
e Define why your audience should care about it
e Set the stage for your exposition of the problem or a unique point of view

¢ Provide an enticing statistic or figure to pique your audience’s interest



» Body content

The body of your infographic should develop the narrative and . ﬂ ooy el o e *
Title INTD WINE

arguments behind each of your claims. Include:

WEi § ._.-:: W TR A

. . ) ) ) Introduction PO M WL, LT
® Section subheadings that correspond with each of your main points. re ":.‘.‘.1_;1;3:_*.;‘_;;_
e Subsection text under subheadings that correspond with each of
your supporting details.
{' ITIARLS
e Concise text to support highlighted stats or figures. m#};}%ﬁﬂ}_" 31GALLONS F‘l
WINEMAKING s
e Chart labels P ol ~L.1
i-,';;:j; *,;f:i::f < 3 : “Hiben yﬂ'rl-#' mm
Body content costly. n..‘::-]‘ﬁ:i'f."i :-.-;'.{L"-"
» Sources _ don't hnow' :
Always remember to include a complete list of information sources, with : 4
links, at the end of your infographic.
e
Sources @ :n}.‘-:_::::' e ;"“‘.“'.'“_:‘:'_:‘:'-!:'r_"l‘:..":"_‘;-li:_

Tl M-ll'hlmr\.u--m Pimm §vie ' alslorremusa P e dguy o 2T00

FREI BROTHERS
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http://jerryjamesstone.com/blog/2014/01/how-much-water-energy-it-takes-to-make-wine/

CREATE A WIREFRAME

Now comes the part where you start translating your You may need to create several iterations of your { I, | |
text into visual elements. To begin, simply create a wireframe before finally arriving at one that

sketch of the skeletal structure of your final design, effectively tells your story.

based on the type of infographic you chose in step 7. Make sure to include the following in your wireframe:

This will help you determine the general placement of

] _ ) ¢ Placement of titles, subtitles and introduction
both textual and visual elements in relation to each

¢ Placement of highlighted stats and figures
other and allow you to gauge how well your story flows

e Rough sketches of charts and graphs : :
from one point to the next. 8 srap @ How MucH witl 1T cosST?

¢ Rough sketches of illustrations or icons

e

This way, you can detect early on whether you will $34"0 M({Uo”
need to go back and edit certain parts of your story to @; L i iz Q
- === | | I
create a more coherent narrative. Also, you can P ‘ el [ |
Pt '

determine whether viewers’ eyes are attracted to the

most important parts of your infographic or if the key @ IN Z050... _ |

message is lost along the way.




One way to break down the intimidating endeavor of
designing an infographic into more manageable mini-tasks
is to segment your visual into various content blocks, as

seen here.

You can use basic geometric elements, such as rectangles,
squares, lines and circles and triangles to define general
areas of your visual, which makes it easier to create a

visually organized and coherent layout.



DESIGN YOUR INFOGRAPHIC

m Deciding on a Visual Theme

To bring your story to life, it can be helpful to use
a visual metaphor, symbols or other visual
associations to flesh out the visual theme of your

infographic. Here are a few ideas to get your to honeycombs and bees

ﬂ J’ Visual elements related

creative juices flowing. are used throughout.

\'.&CANL‘(

SINCE THE LATE .

1 99 0 S B.EE EEFERS ARCUND THE WORLD
VE OBSERVED TH EMT TERI OIS

D UDDEMN DISAPPEARANCE OF
ar W gy W v BEEs ND REPORT UNUSUALLY
" HIGH RATES OF DECLINE IN
" HOMEYBEE COLOMIES,

0°/o

LOSS OF HONEYBEES
IN THE US ALONE

AMDAE BEFCH A5 ¥ PAATS OF THE WORLD



https://www.behance.net/gallery/16995453/Save-The-Animals-Infographic-Series

Yo%

CATALYST

THE WORLD

NEEDS MINING

Everything in life that is not grown
must come from the ground.

Over 8,000 snake bites are recorded In North America
each year — and studies show that this figure is
growing. Here's how you can survive a patentialky
deadly situation.

Information is

Infographic is framed within
i ithi imagery of minin
A TYPES OF SNAKES IN NORTH AMERICA contained within sery f mining
AMD HOW TO IDENMTIFY THEMI) an Overarching mach’nerY.
forest theme. ol gl st

sectors, represanted 11.5% of the

world's GOP measured by revenues
and products sold,

HOWEVER...

Family of pit vipers,
50! 5

rattling tads serve as
waming signals
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http://www.mining.com/web/infographic-a-new-vision-for-the-mining-company-of-the-future/
http://www.sniffoutdoors.com/ultimate-deadly-snake-guide/

m Choosing a Color Scheme

What Do Colors Mean

Colors speak volumes all on their own.
Some of the most common associations

made in the West include:

Red: passion,
romance, anger

Orange: optimism,
happiness, energy

Yellow: happiness, hope

Green: fertility, nature,
abundance

Blue: professionalism,
calm, transparency

Purple: luxury,
royalty, creativity

Black: elegance,
mystery, darkness

White: purity,
cleanliness

Brown: enduring,
dependability, nature

Beige: conservatism,
piety, dullness



High Contrast

It’s important to create high contrast to achieve
the highest impact possible. Contrast is not
simply about choosing different colors but
selecting those that will create the most visual

interest when placed side by side.

An easy but effective way to create your own
high-contrast color scheme is to select varying
tones, shades and tints of a specific color (not
the pure hue) and then select another pure color
at least three spaces away on the wheel to act as

an accent color, as seen in this diagram.

If you're interested in reading more about how
to create your own color schemes, you can read

about it here.

Select varying tones,
shades and tints of a
specific color

Then select
another pure
color at least
three spaces
away on the
wheel to act as
an accent color.


http://blog.visme.co/how-to-choose-a-color-scheme/

Color Scheme Tools

If you don't have time to create your own
color schemes, there are plenty of free

color scheme generators such as:

e Adobe Color CC

e Coolors.co

e Paletton

Here are a few color schemes

automatically generated by these tools:

“licko

scheme to see hex c

ode



https://coolors.co/export/png/b8d8d8-7a9e9f-4f6367-eef5db-fe5f55
http://blog.visme.co/wp-content/uploads/2016/09/website12-1024x512.jpg
https://coolors.co/export/png/f9febd-919b29-d2e801-5a009d-c491e9
http://blog.visme.co/wp-content/uploads/2016/09/website28-1024x512.jpg
https://color.adobe.com/
https://coolors.co/
http://paletton.com/#uid=1000u0kllllaFw0g0qFqFg0w0aF

WHAT ARE THE

Keep It Simple

OMN SOCIAL MEDIA?

You've probably heard this before, but when it
comes to design, less is usually more. Try to keep
it simple and don’t use too many colors. In

general, three to four colors is sufficient for an

E BEST DAYS TO POST

infographic.

Thureday arvd Friday

HOTE
Speciic inchsiries
wary slightly, bud most
spike owards the end
af tha waak.

the less people want to
be at work, the more they are
on Facebook!



http://www.adweek.com/digital/best-time-to-post-social-media/

The 60-30-10 Rule

An easy way to create a balanced infographic
is to stick by the 60-30-10 rule. This means
that if you’ve chosen three colors, as
recommended in the previous tip, then you
should devote 60 percent of the space to the
primary color, 30 percent to the secondary

and 10 percent to the accent color.

THE WORST F

AND

THE L RN B
PEOPLE OEm R O OB
Tl s .O e 5

POPULATED CITIES

IS FASON SCHRE 1 AR 1O KEEF P WITH PHOME THEFT ACCOUNTS FOR 20%

e OF ROBEERIES N NEW YORK CITY
WHICH INCREASED BY 32% AND IPHOMES ACCOUNT FOR 70%

DURING THE FRET QUARTES OF 22 OF CELL PR £1E0EN D ST 4 BEED

CHOOSING A COLOR SCHEME e THE 60-30-10 RULE| 58


http://mashable.com/2012/11/08/smartphone-theft-city/#90syIJ2A05qS

m Choosing Font Combinations

In addition to your color choices, your selection of fonts will also determine the mood and
overall look and feel of your infographic. Since there are so many fonts out there to choose from,

here are a few handy tips you should keep in mind:

1| Combine a serif font with a sans 2 | Avoid choosing typefaces from similar

serif. This helps to create contrast. classifications, such as two Scripts. Rather, pair fonts

from different classifications to create contrast.

Serif Font Scrpt

Sans Serif Font Sans Serif Font
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Achieve contrast and create visual hierarchy by

varying the point size between the different fonts for

headlines, subtitles and body text.

wasted?

studies show we are getting better at recycling,
but how much are we still just throwing away ?

individual
contributions: e

Ibs Df tra&h
per day

\:I

TONS

average lifetime total (70 yrs)

What are we throwmg out?

Assign arole to each of the fonts used. For example,
you can use the same font for subtitles, another for the

body text, a third font for data explainers, and so on.

e EVOLUTION or
TECHNOLOGY n SCHOOLS

Educational capabilities are growing and changing with
each passing day as a result of technological innovations.



http://www.edtechmagazine.com/k12/article/2016/02/brief-history-evolution-classroom-technologies-infographic
https://www.behance.net/gallery/6063921/Wasted-infographic-facts-on-recycling-and-waste

Pair a distinct font that has a lot of

personality with a more neutral one.

P
\

Tha viryl recond, once considered vaksable anly 1o super-lans and audiophiles, has made
it resurgence—and it's coming back strong. Follow us as we frace the progression of
music consumption brom virgd 1o vyl

-l"f- .’I' . ., _I I|: .. o \ : _.
W ety y
¥ ) Dave Barry

Save time by using different fonts from

the same typeface or font family.

DISTILAER PRESENTS

WHISKEY
DECONSTRIUCTED

WO: DISTILLATION

Distillation is the process of separating out the alcoholic desired mixture

Juice') to be barelled and aged.

THE MASH

Stick to two-max three-combinations

and, above all, keep it simple.

CHOOSE A PROVIDER

CREATE YOURLIST O ——


http://mashable.com/2013/09/15/vinyl-sales-music/#LlfD_58dWiqz
http://www.craveonline.com/culture/773401-whiskey-deconstructed-part-two-distillation-process
http://herlovelyheart.stfi.re/why-how-you-should-grow-your-email-list/?sf=wdzjjzy#aa

Examples of Font Combinations

To help you get started, here are a few fresh font combinations that can be used across a variety of infographic themes and topics.

OSWALD Rokkitt Vollkorn Abril Fatface
Old Standard TT Ubuntu Exo Josefin Sans
PT Mono Colaborate {obater Ubuntu

Open Sans Condensed Titillium Lato Source Sans Pro



m How to Select and Use the Right Icons

The key to effective visual communication is mastering the ability to combine the right images with as little text as possible.

One way to do this is replacing words with symbols such as icons. There are a few helpful pointers you should keep in mind when

selecting icons for your infographics:

1| Replace names and titles with icons. 2 | Useicons in graphs and charts.
Causes of Excessive Sweating
Emotional Factors  Underlying Medical Conditions Hereditary Predisposition m
Anoiaoty, shross, A large number of medical conditions and If's very comman for excessive
tenbcrrcswcrl'-ll. aic. have prowcriplicn drugs con COUSE BXCEIEMD swoating fo run in the fomily.
0 monumandal im 1 awoaling. .
e e o Instead of using words

The Products You're Using -

and legends to label

‘ L gp— L Instead of typing out i S——
e R - . - the different columns
each of the names in a Can you pic

or bars in a chart, you

Alcohol Cigarelies Caffeine Prescription llegal Greasy Food

Dt i list or chart, you can
catments - : : can use icons to
dt use icons instead.
QR 2 o e communicate the
Anfiperspirants Medicotions lontophanesis Botox Endoscopic Thoracic Dt Same Concept.
Sympathectomy

FDA APPROVES NEW NOM-INVASIVE, LONG-LASTING TREATMENT FOR UNDERARM SWEATING
miraDry, the new reatment uses a noninvative handbeld device o deliver slectromognetic energy 1o the area beneath the
underarm skin whore the sweat glands resida, resulling in thormaolysis [decomposition by heat] of the sweaot glands.


http://www.findingdrishti.com/2012/08/sweat-the-big-picture-infographic/
https://laughingsquid.com/infographic-wedding-invitation/

Use icons to communicate a theme.

A SMART, SCALABLE

CLIENT INTAKE PROCESS

i

INITIAL STEPS:
COMPLETETHE
SALE FROMTHE
INITIAL VERBAL YES
TOTHE SIGNED
AGREEMENT

¥}

4

L]

Rather than use up
valuable real estate
space in your
infographic header by
writing out long
paragraphs, use icons
to develop a theme

instead.

Use icons in lists.

2016

Social Media

© Image Size Guide

Cover photo 851 x 315
Profile photo 180 x 180
Link image 1200 x 627

* All sizes noted are in pixels

Shared image 1200 x 900

Cover photo 1500 x 500
Profile photo 400 x 400
Shared image 506 x 506

Cover photo 1080 x 608
Profile photo 250 x 250
Shared image 497 x 373

Replace the
numbers or bullet
points in your lists
with icons to
communicate more

effectively.

DESIGN YOUR INFOGRAPHICS e HOW TO SELECT AND USE THE RIGHT ICONS| 64


https://redbooth.com/infographics/smart-scalable-client-intake-process-infographic
https://blogs.constantcontact.com/social-media-image-sizes-2016/

Use icons in headers.

FUND YOUR '\ g

Here are 7 Steps for Raising
Funds For Your New Business

You can also use icons in your headers to

illustrate the main concept of your infographic.

Use icons in the background.

Icons can also be used in the background

of a header or section of your infographic.
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7 | Useicons to explain a concept.

GREEN

SMOOTHIES

€ SPINACH, YO!
SRR A
el e o s You can also create
Gewek yoqurt
¢5) SWEET GREENS customized images
n using icons to illustrate
P + *
o0 a concept.
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Stick with one icon style.

9

*
© =
¥
1

-
-

In order to ensure
design consistency
and an overall clean
and professional look,
make sure to stick to
one icon style
throughout your
infographic.


http://topfoodfacts.com/25-three-ingredient-smoothie-recipes-infographic/

Pair icons with fonts. 10| Pair icons with a color palette.

THIS IS AFORMALTITLE

606

Another way to ensure
a harmonious design is
to pair icons with the
right kinds of fonts.

Finally, always try to

match your

Determine the style . .
infographic’s color

and tone you're going scheme with your

for and choose your

7%5 is a fun 72/6 Z:ZZ,?,Z;;OHS

~ 1
b «

=

icon’s color palette.
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m How to Create
Effective Charts

The process of creating effective and
persuasive charts is a dense topic all on its own
and can fill an entire book, but in this section,
we'll cover the basics to get you started.
Similar to the steps followed in the first part of
this book to find the key message of your
infographic, you should first put your ideas
down on paper before rushing to choose the
type of chart you think would work best.

Once you've defined what you want your
audience to know, you can match some of
these keywords to different types of charts,

summarized in this handy cheat sheet.

VARIABLE WIDTH

TABLEWITH

BAR CHART

BAR CHART CIRCULAR AREA BAR CHART
COLUMN CHART EMBEDDED CHARTS HORIZONTAL VERTICAL CHART LINE CHART VERTICAL LINE CHART
[ = /\/-/ I 2
III B IIIII Non-Cyclical III II
-|- T '|' Data T Single T T Many
Two Many Few - or Few ] Categories
Variables Categories Categories Cyclical Categories
per items & Data
One Variable BAR HISTOGRAM
per Iltem
Few Data
Point
Among Items Over Time omi.
SCATTER PLOT
Single I I
COMPARISON Variable
—_—
2 Two
+ Variables LINE HISTOGRAM
What would you
SCATTER PLOT RELATIONSHIP like to show? DISTRIBUTION =
BUBBLE SIZE . Many
Data
L] Three or more Points
2 Variables COMPOSITION
e SCATTER PLOT
Changing .
Over Time Static
= : . a
Two "ead b,
Few Periods Many Periods Variables
Only Relative Relative and Only Relative Relative and Simple Accumulation or Components of Accumulation to
Differences Absolute Differences Absolute Share of Subtraction to components total and absolute
Matter Differences Matter Differences Total Total difference matters
matter matter

ol - O

STACKED 100%
BAR CHART

STACKED BAR
CHART

STACKED AREA
100% CHART

STACKED AREA
CHART

PIE CHART

WATERFALL CHART

TREE MAP

STACKED 100%
BAR CHART WITH
SUBCOMPONENTS


http://extremepresentation.typepad.com/

Make Your Key Point Stand Out Ask yourself, “Can this be summarized?” If certain details are

not essential, then consider summarizing certain elements

The first step to getting a message by grouping them into broader categories.

across is to first figure out what you

want to say and then convey thatina Before After

clear and concise manner. The same

goes for charts and graphs. When do people buy on our website? WHEN DO PEOPLE BUY ON OUR WEBSITE?

‘ PERCENTAGE OF SALES

Women's
Apparel
Infographics, advises to “use color to | |
highlight the insight from the data." For ae T:EL -

each chart element, ask yourself: “Do |

Randy Krum, author of the book Cool

women's

men's 12-6am 6am-12pm 12-6pm 6pm-12am

need this to communicate my key

TIME OF DAY

message?” If the answer is no, then

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

consider eliminating it.

M 12am-3am WM 3am-6am W6éam-9am M 9am-12pm

MW 12pm-3pm M 3pm-6pm 6 pm-9pm 9am-12pm


https://www.amazon.com/Cool-Infographics-Effective-Communication-Visualization/dp/1118582306
https://www.amazon.com/Cool-Infographics-Effective-Communication-Visualization/dp/1118582306

Next, push all chart elements to the background by applying a light grey color. Then go
2 through the most important of these elements and use different design techniques to

make them stand out, such as making the size bigger, making certain lines thicker,

applying color, adding data explainers or labels, among others.

Before After
Non-Mortgage Debt Outstanding NON-MORTGAGE DEBT OUTSTANDING
BILLION OF $US
1,200 7 1,200 Student loans
1,000 - 1,000 Auto
800 - 800
Credit Card
600 600
Home equity
400 400
Other
200 - 200
0 0

— AUtO s Credit Card 2004 2013

mmm Other === Student Loans



Use only two to three colors to highlight the most
3 important points. Use grey for the rest of information.

SCREEN TIME IN THE U.S. TIME BY ORIENTATION
NUMBER OF
HOURS PER DAY PERCENTAGE SHARE
10 100%
Vertical
8 Mobile 80% Screens
(0]
° Computer o0
Horizontal
4 40% Screens
Television
2 20%
0 0%
2010 2011 2012 2013 2014 2015 2010 2011 2012 2013 2014 2015

Source: Good Charts HOW TO CREATE EFFECTIVE CHARTS ¢ MAKE YOUR KEY POINT STAND OUT| 71



4,000

3,000 ~

2,000

1,000

Slow Comcast Speeds Were Costing Netflix Customers

When possible, do away with

chart gridlines and borders.

Before

Sep

Mar

Sep

Mar

After

SLOW COMCAST SPEEDS WERE COSTING NETFLIX CUSTOMERS

4,000
3,000
NUMBER OF
CALLS TO Feb. 2014: >
NETELIX FOR Netflix agrees to pay

Comcast to directly

REBUFFERING/ 2,000 .
connect to its network

SLOW LOADING
(20% SAMPLE)

1,000

Sep Nov Jan Mar May Jul Sep Nov Jan Mar
2012 2013 2014



In order to limit eye movement from one end of the
5 chart to another, eliminate legends when possible and

instead label segments, lines or bars directly.

Before After

How Interested Are You In This Product? HOW INTERESTED ARE YOU IN THIS PRODUCT?

NOT AT ALL INTERESTED

EXTREMELY INTERESTED

MODERATELY INTERESTED

MINIMALLYINTERESTED EXTREMELY MODERATELY  MINIMALLY NOT AT ALL

Source: Good Charts HOW TO CREATE EFFECTIVE CHARTSe MAKE YOUR KEY POINT STAND OUT| 73



m Achieving a Beautiful
(and Functional) Design

Whether your infographic is data-heavy or
mostly text-based, you’ll want to use a variety
of design elements to continue fleshing out
your infographic in a way that it is both

attractive to the eye and easy to comprehend.

A few of these include:

e Background images
e Sectiondividers
e Geometric shapes

e Visualized numbers

Let’s go through each of these...

vz 7 7 V4 4 " V4 Y4 V4 V4 V4 "4 "4

N N I I

N\
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Background Images

In certain cases, you may want to use
images or other graphic elements in the
background to convey a certain mood

and develop your visual theme.

de%gn

Food

61«

prokein
&1 15:
# AW

35% calories

Fat 1536/ 2500kcai

350,304
| E e

Source

Graphic elements are
superimposed over
images to create a
simple yet attractive

visualization.
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https://www.behance.net/gallery/8859589/Design-x-Food-Infographic

1,241,664

Take a cruise on the

VLTAVA

Visit the

CITY

ciock *9°

Images of European
cities are used to
create a look and feel
evocative of scenic

white winters.

Images are used to
The Spoon Theory was created

a way for people with chronic illness add an attractive

to explain their experience to others. .
cloth-like texture to

the header section.

IN THE US. ALONE

there are at least

112 MILLION

people living with one or more

CHRONIC ILLNESSES'
* k Kk Kk Kk k ok ok ok ok ok K
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http://www.visualistan.com/2015/01/7-european-cities-to-enjoy-in-snow.html
http://fibromyalgia.newlifeoutlook.com/infographics/what-is-spoon-theory/

Here are a few rules to keep in mind when combining images with text and other graphic elements:

Choose images that evoke the right emotions.

1

Well-chosen photos speak volumes all on their own.

CHARACTERISTICS OF AN ALGORITHM

1. IT MUST STOP AT A CERTAIN POINT.

If the task is to make a cake, the algorithm is a cake
recipe where you are instructed on what to
prepare, what to mix, what oven temperature to
set, and when to stop baking to produce a
perfectly made cake.

2. IT MUST HAVE WELL-DEFINED INSTRUCTIONS
WITH SPECIFIC STEPS.

If the task is to locate the park, the algorithm is a set of
directions which will clearly explain what to do and where to go
to reach the park.

3. IT MUST BE EFFECTIVE IN SOLVING
THE PROBLEM IT WAS DESIGNED TO SOLVE.

If the task is to build a toy plane, the algorithm is

an instruction manual which will guide you on
which parts to put together to end up with a
fully-assembled toy.

2 Use fonts that reinforce the mood and

message of your background image.

o Visil Futurism.com
Riot a daily dose of thefuture

Much of the animal kingdom doesn’t have the luxury—aor the ability—to sustain
themselves wsing the five senses alone, To combat this, a handful of animals have
developed special organs and receptors that allow them to navigate, feed, and protect
themselves from harm. These 'sixth senses’ are invaluable sources of information and
insight for scientists studying the history and potential of human genetics.

Pit Viper


https://futurism.com/images/what-are-algorithms/
https://futurism.com/images/sixth-senses-animal-world/

Make text readable. One way to do this is to place Use a degree of transparency to create a more

3 4

text inside shapes and frames to make it stand out uniform surface for typography, and apply text colors

against the background image. that provide sufficient contrast with the background.

MORE DEVELOPED

s P COUNTRIES
Until Dawn's exploration of the protoplanet Vesta
in 2011, Mars' Olympus Mons was lang thought
to be our solar system’s tallest mountain, That title
i% now thought to belong to the central peak of
Rheasihvia, 8 supermassihve impact crater in Vesta's
southern hemisphere. Estimated to be 22
kilometers tall, it is nearly three times taller than
our own Mount Everast.

1.2 Billion
1.3 Billion

1: 7.1 Billion

9.7 Billien

e— LES5 DEVELOPED
COUNTRIES

e Billion

2050: B.4 Billion

POPULATION
DATA

MT.KILIMANJARD  MT.EVEREST  OLYMPUS MONS RHEASILIVIA



https://futurism.com/images/seven-wonders-solar-system/
http://www.prb.org/pdf13/2013-WPDS-infographic_MED.pdf

Use backgrounds that are relatively empty Create adynamic and cohesive design by Integrating

5

in order to place text in portions of the photo elements with your typography. In some cases,

photograph that are less busy. you can even arrange them using a layered effect so

they look intertwined.

33.9
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http://www.sprint-interactive.com/africa-elephant-poaching-infographic/?utm_source=buffer&utm_campaign=Buffer&utm_content=buffer6f75c&utm_medium=twitter
http://www.visualdive.com/category/format/infographic-cat/page/42/?filter_by=random_posts

Section Dividers

To visually divide your infographic into

sections that correspond with the main D ¥
“~ Design

points of your outline, here is a list of Through the Decades

graphic elements you can use:
Colors

Alternate colors for
' each section. Stick to

two-max three-colors

Baold colors and patlerns

Sharp angles and zigzags

and, when suitable, use

Deap red, bright blue,
black, teal, and orangs

tones, shades and tints

of the same hue.

1930s-

1940s Modernist
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http://visual.ly/interior-design-through-decades

A LONG TIME RGO,

IN A GALAXY FAR FAR AWAY...

h o o 4

SPOILER
FREE

“THIS 15 A FREE
BPOVLER AMALYSES.

** SEEKR, DUR

T g R — Y —_— e n { y SPECIAL ORDID
wWhaot kind of conversotions are } Naving regarcing

Star Wars The Force Awakens P

974K

POSTS PER
SECOND

62% e wie

CONVERSATION
ABOUT THE MOVIE

I, #THE FORCE AWAKENS [22%)

2. #ETARWARS [40%)
140} 3, #STARWARSTHEFDRCEAWAKENS [4%)
0

OF THE
CONVERSATIONS ARE

%
6%
FEAR SPOILERS

WILL RUIN THE
SURPRISE

IS THE AMOLINT OF DIFFERENT

ABOUT THE 554
el THEORIES THAT WERE FOUND

Arrows

Here, the reader’s gaze
is directed by arrows
that are extensions of
the different blocks.

WATER\WEUSE

[ H O M E

FLUSHING
THE TOILET

Lines

Az O =

* U

Lines can come in all

GALLOMNS

sorts of styles: dashed,
dotted, curvy, straight,

zigzag, among others.
HOW TO REDUCE YOUR

WATER FOOTPRINT

IN THE BATHROOM

Replace older toilats with a
WaterSense-labeled a dual-fiush tollet
toilet and check for leaks
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https://www.behance.net/gallery/32312015/Star-Wars-The-Force-Awakens-Infographic
http://blog.glassticwaterbottle.com/the-growing-global-water-footprint/

14

BLOG STATISTICS

TELL YOURSELF YOU'RE
STARTING ANEW

Research has shown that ‘new mental accounting periods”
can create new perspectives and improve motivation.'

-~
9y

Numbers

=
-
"
[ ]
14 Wi J I
- mn A0 N_ 1
[ 1 1 ] [ | ] [ ] )

100 Y'OU) RUM MORE THAN ONE TRAVEL BLDET AT MANY TRAVEL BLOGS DO YOU RUN?

Ribbons One of the most

Ribbons, both flat ones

commonly used ways to
’ "| and others with a bit of -' LR : segment your infographic
: : is to use numbers to
¥Es | depth, are commonly

: I I used in infographics. REWARD YOURSELF separate each section.

S e BEFORE Y0OU BEGIN

to self-motivation before you embark on a task.”
e [
NO
284 LT = -
] S —|
v

YES


http://www.visualistan.com/2013/09/the-travel-blogging-state-2013.html
http://www.visualistan.com/2016/12/how-to-make-yourself-work-when-youre-not-feeling-it.html

Geometric Shapes

Shapes are a basic element of graphic
design and can be used to frame
content, highlight important points

and create visual interest.

F
¢
/ RGCtangleS and
2 squares of different
f colors can be used to
» aieie ; segment content and
[ FoRwaARD |
enLucee create visual interest.

T SHlIEE = CRT CG@ 0F 1@ "1 1@ 1B

-
Be.2 ana @H

e pLL 3 s
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:::::

LS T
4 T


https://www.behance.net/gallery/17772117/NBA-Infographic-Kevin-Durant?utm_medium=email&utm_source=transactional&utm_campaign=project-published

What's
in your
energy bill?

TRE PROBLEMW:

Toaa Erar mapte] pornipla alront Fad o Foema's el gy

. TV Pl THAR FTR 00N, Igang, TV
uch of

v T PR B COGARTE ST P

SEEems S0 easy.

Circles and

rectangles are used

Nicaf hormscmrans se! hasr tharmante? once snd forget A
Ther v STHS T B DR TS, Woud arlan SvOrpone
i awry o sk T £, T B’y

wha il charge wiih your s hadule B TERETeTEd 1 R

Uy — -

PN TN

to frame key points.

THE CHURCH

Geometric shapes such as
rectangles and hexagons
can be used to highlight

figures and stats.

HIT MISS

COVER FIRE

KILLED 16
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https://nest.com/blog/2012/04/05/thermostats-energy-waste-infographic/
http://geektyrant.com/news/infographic-john-wick-kills-broken-down-into-accuracy-location-and-more

Visualized Numbers

Statistics and figures can be

visualized either through

typography or data visualizations,

such as the ones below:

BROADWAY BY THE NUMBERS:

A Journey Through the Theater District

_were /1 500

—-——-
1 - - -

A BN Y A
E: F_‘II D ||':'|| D I|i|'||. || jﬁl:"fl
THEATERS IN ALL

ONLY THEATERS ACTUALLY
LOCATED ON BROADWAY -

THE MARGIUES, THE PALAE, THE BROADWAY
AND THE WINTER GARDEN

SEATING CAPACITY OF THE HIPPODROME
OMCE THE THEATER DISTRICTS LARGEST
PERFORMAMLE WVENUE, NO'W AN OFFICE
BUILDING AND PARKING GARAGE,

_11.2 BILLION

Increasing the size of
numbers is often used
to attract attention to

important figures.


http://visual.ly/free-infographic-broadway-numbers

the gfa“a"ém peophe

il ['A‘&Fs‘éﬁﬁ‘u‘ﬂ NUMBERS

have unrelmhle or live in areas of
'_.mmm no access to electricity high water stress

L N o A T

frettetetttete dotetetetoteee S
feetttetetetatt peneteteetenee CAREERS ExchLiy

i r
] ] i ARg 'YX Y o
pereeee e R b RO RO RO > s eees " Radial dials, gauges,
| b J o o201 clocks and meters can also
eople can be use : (LA
peep 7'] 3 S be used to represent

to visualize statistics 1 faculty fon aditional et

percentages or single units
and large amounts.

UPPER-LEVEL CURRICULUM (AY2012) of information.

courses in the | Humber of required
upper-level cumiculum W courses after the first year

INTERDISCIPLINARY WORK  Students can pursue joint degrees with

uuuuuuu



http://www.worldbank.org/en/news/feature/2014/01/16/infographic-thirsty-energy-energy-and-water-interdependence
https://s3.amazonaws.com/wp_media-prod/app/uploads/2013/09/harvard-infographic-harvard-law-school-by-the-numbers.png

Visualize numerical
amounts-whether it

be percentages,
distance, time or
space-using visual
comparisons.

e T B e e e S

B T T e e e e ¢
el el = L L L —L —L—<
e e e e e e e S
e — ——C— —C —C—C
e B o e e e o S
B T e e e e e o
B o o . G e G e
B T e e B e e o

The same height as
EIFFEL TOWERS
STACKED
TOP
EACH OTHER

Make large numbers
more relatable by
using comparisons,
such as is done in
this infographic.
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http://www.wallstats.com/blog/visualizing-one-billion-dollars/
http://hindsiteinc.com/blog/military-spending-infographic/

m Putting It All Together

Having the right elements for your design is
only half of the journey to creating an
awesome visual. Now comes the part where
you put everything together to create a
harmonious combination of shapes, colors

and typography.

Here are some of the ways you can apply
basic composition rules to create more
effective, professional-looking infographics,

even without a design background.

My Infographic




Create a focal point

Just like with any other form of communication,
every design must have a core message and a
clear goal. This can’'t be achieved, however, if
the viewer doesn’'t know where to look first
because there is no one thing that stands out.
Some of the different characteristics you can

vary to create dominance in a design include:

e Sjze e Depth
e Color e Placement
e Shape e Texture

Depth

Color

Placement

Shape

Texture



Create Visual Hierarchy

The goal of a good visual design is to orient
viewers' eyes in a specific direction.The first
step to doing this is creating a visual entry
point into your design using a focal point, as
covered in the previous section. Then, you
can provide a path for your viewers’ eyes to
follow by applying other elements in your
toolbox--such as contrast, typography, color
and spacing--to prioritize content and
influence the order in which the human eye

perceives the different elements.

In this infographic, for example, the viewer is
first drawn to the focal point, which is the
large title in the header section. The eyes

then move down in the order indicated here.

This is the order in
which each element is
viewed in this section

What: ia AN INFOGRAPHIC?

= of an infographic.

SERRA DA CAPIVA

OJOROCRORBNO

| * DUMHUANG STAR ATLAS

Sl i BN e LT

ESTIMATED AT 'flg . i -|'\F-A. il -.-ﬂ-. 1-'-1 Efg AD
b R T i

25,000 %, 1300 STARS
00 * * L S
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http://www.copypress.com/blog/the-beautiful-history-of-infographics-infographic/

Use leading lines

Another effective technique for creating a
visual journey with your design is to use
what are called leading lines.

Either implied by the natural shape of
objects or explicit through the use of actual
lines, leading lines are used to direct readers’

eyes to other elements on a page.

The 411 en

UNWANTED PHONE BOOKS

Here's alook at some of their negative impacts.

—
Vi r preduction S

INTHE LS. USES AN ESTIMATED

S

4,680,000 TREES
ANNUALLY R
Cinaverape, only 40% of g i |-

corvienl of teksplh fres | -,

st -Cone T ricychd e | T
- T
- —

650,000 TONS

OF PHONE BODKS ARE DELIVERED TO
DOORSTEPS ACROSS THE LLS. EACH YEAR

That's mere tham
THI BEIGHT OF

12TITANICS

NEARLY 2/3

OF PHONE BOOKS
(410,000 TONS)

were et to Landfils or waste
combustion facilities in 2009

_ , These objects in the
FORPROEB00NE e _—

header create an
implied leading line,
guiding the eyes
toward the next point
on a predetermined

visual journey.
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https://en.99designs.it/infographic-design/contests/infographic-unwanted-phone-books-wanted-product-stewardship-institute-242676/entries/55

Scale elements to create effects.

Another way to indicate the relative
importance of elements is to adjust their
scale. The most important elements are
usually larger and more prominent than
less important ones. In this way, scale is
used to establish the dominance or visual

weight of an object.

In an effective design, all elements
shouldn’t have the same visual weight; if
so, they would all be competing for
attention and the viewer wouldn’'t know

where to look first.

21

WAYS

To Unlock Creative
=Y Genius ~

w

FEELING STUMPED?
These proven strategies can help you find
the creative jolt you need,

GUESTION EVERYTHING

Test to improve,
3

BE A COPYCAT
Build on the

THINK LIKE
A GEMILS
Wi

SAY MAYEE
5 (]

This large element in
the header
immediately attracts
the eye first, before

anything else.


https://www.entrepreneur.com/article/242299

Balance your elements.

In most cases, you will want to achieve a balanced
design in order to create visual harmony.

Like in the real world, each element carries a visual
weight determined by its size, color and shape,
among other things. For example, a large circle
would have greater visual weight than a small one;
or a highly textured object would have more

weight than a flatter element.

Just like you would try to balance physical objects
on a seesaw (by perhaps having the larger person

move toward the center), so would you adjust the
placement of visual elements on a page to achieve

balance in a design.

- B
MINDSET
SHIFTS

OF THE FINANCIALLY FREE

The single most powerful osset we hove in our mind.
If trained well, it con create enormous wealth
— Robert Kiyosaki

My can provede vom man: bame wth o leved ones. 1o
1eowed, ol caabate o 1o the worhl, Rivmesm b

INTEREST SPRINGS EXCUSES,
COMMITMENT DELIVERS
RESULTS

Achieve a harmonious
design by placing
elements in such a way
that they balance each

other out.


http://blog.mindvalleyacademy.com/wealth-and-abundance/how-to-wire-your-brain-for-financial-freedom

Use contrast to draw attention.

Contrast is one of the most effective tools
for making certain elements in your design
stand out. As human beings, one of the first
things our eyes notice is difference, whether
this be a difference in color, shape, texture,
size or position, among other things.

By nature, we tend to group similar objects
together and differentiate between those

that are dissimilar.

BIG DATA REVENUE SOURCES

Draw attention to a
key point in your
infographic by
applying accent colors

that create contrast.


https://www.umbel.com/blog/big-data/big-data-industry-infographic/

Create a cohesive design

To create a well-composed visual, you also
want to tie elements together to form a
whole. One way to achieve a cohesive design
is to repeat certain elements. This way, the
viewer recognizes a visual pattern and

knows what to expect next.

OVERVIEW
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Tie your design
together with repeated

elements throughout.
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Effectively use white space.

You've probably heard this before, but negative
space (or white space) is just as important to

your design as the positive elements.

It has many functions within a visual: It lets the
readers’ eyes rest; it gives room for visual
pathways that the eye can follow; it draws
attention to the main elements of your design;
and it makes your design look clean,

sophisticated and efficient.

e Assign work on the spot

Asxign tasks 10 the team membars and set completion
clabe for the same. Use tages and labals bo priontize ssark.

Let your design
breathe by effectively

using white space.
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http://www.visualistan.com/2016/04/6-steps-to-quicker-meetings-that-result-in-action.html

Use grids to align your elements.

One way to ensure that your design doesn’t look
disorganized and unprofessional is to use grids to

align your elements.

Instead of simply eyeballing the placement of your
elements, try to use a grid to make your designs
look more organized and balanced. They can also
help you identify your focal points and lay out the

visual path you want viewers’ eyes to take.
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Use grid lines to
align elements so
your design looks

neat and organized.


http://unbounce.stfi.re/content-marketing/infographic-about-infographics/?sf=gabevyp#ab

Be consistent throughout.

A 2012 study by Quantified Impressians inta
how valces influgnce perception of others found:

Use the same styles of icons, images, fonts
and color palettes throughout your design

so it looks clean and professional.

Create a consistent

of participants said the said It was the and coherent design by

speakers’ voloe quality centent of the
I ncad el bpfnior MaEsage using the same types of

graphic elements
throughout your

infographic.
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Pay attention to margins and spacing.

If you want to print your infographic, you will want to familiarize yourself a bit with these terms:

WHY SNAPCHAT
MATTERS TO
MARKETING

5 years old

%

daily active users

Estimated
value of
Snapchat:

Seeking IPO in 2017

100%

of user content is
mobile

$16
billion

— D

Bleed: Zone outside the trim area used to account for any

inconsistencies in design or movement of paper.

TIP: Exceed the bleed area by at least 1/8” of an inch.

Estimated $935.46

Revanue million

5!! 6.69

$3 mllllm

mllllnn .

2014 2015 2016 2017

Trim: Line where infographic will be cut.

TIP: Do not let your content go past the trim marks.

Margin: Zone inside the trim area.

TIP: Leave at least 3 to 5 mm distance (or about 10-15
pixels) between the important elements of your design
and the cutting line.

*For online infographics, keep elements at least 20 pixels from the edge of your canvas area. Also, make

sure there is enough space between each of your elements so it doesn’t look cluttered and hard to read.
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WRAPPING EVERYTHING UP

Now comes the part where you start wrapping up your design and adding the
finishing touches to your infographic.

@ Ask others for feedback.

® Include your sources. Go back and proofread.

In an online world where misinformation
spreads like wildfire, it’s important to
include a list of credible sources with

links at the end of your infographic.

If you have a particularly large number of
references, you can also include a link to
a second page with a more detailed list

of sources.

Like with any other piece of content, it’s
important to go back and check for any

grammar and spelling errors.

Also, ask yourself: Does everything in this
infographic support my key message?

If it doesn’t, consider eliminating it.

After being immersed in this creative process
for several days, it’s easy to lose sight of crucial
details that might be obvious to others.

This is why it’s important to ask others who
were not involved in the creative process for

their feedback.

Ask them to take a look at your infographic and
tell you what they took away fromiit. If it doesn’t
align with your intended message, then consider

revisiting key parts of your infographic.
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HOW TO
GENERATE BUZZ
FOR YOUR
INFOGRAPHIC
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After all the
Nnard work

put into creating a stellar infographic, most
content creators drop the ball when it comes

to promoting it.

If you spent, for example, a week creating your
infographic, then you should spend roughly
the same amount of time promoting it. Here’s

a rough outline of how to do that:

“We can make information human and, all
of a sudden, people listen and understand
that this data is about them.”

Nathan Yau
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POST YOUR INFOGRAPHIC.

The first step is to post your new creation on your
website or blog. Include both an embed code and a o B sttt Sttt
link to your infographic so that viewers can easily o

post the complete version on their sites or share it

<|

on social media. This way, every time someone
embeds your infographic on their site, it will display
the complete version of your visual and link back to
it. Also, make sure that all social sharing buttons can

be easily seen and accessed on your site or blog.




SEED CONTENT ON SOCIAL MEDIA.

Next, plant small content seeds all over social media channels and
see what grows into a viral social sharing tree. To do this, first
determine the most fertile ground for your content. Would your
content appeal more to LinkedIn users? How about Google+,
Pinterest or Twitter users? This is where knowing your audience’s

interests, needs and reading habits is indispensable.

To make the most of your infographic, execute a drip campaign by
posting the most intriguing and revealing stats, figures or quotes.
Each day, you can roll out 2 or 3 tweets with these highlights, along

with one Facebook or Google+ post per day.




REACH OUT TO INFLUENCERS.

Now comes the part where you really pull out
the big guns by reaching out to key influencers
and bloggers who can share your infographic
with their audiences and increase your exposure
many times over.

But how do you do this in a way that guarantees
they won't say no or ignore you? Well, you can
start by offering them something of value
instead of simply asking for a favor.

For example, if your infographic is on the best

vegan restaurants in the city, then you can reach

out to influential bloggers and writers who have
asizable following interested in vegan dining.
You can then send them an email asking them to
check out your infographic, which is sure to
interest their audience.

Better yet, if you cited the blogger or writer in
your infographic, you can mention this in your
message. No need to ask for links or attribution
in the first communication. Just wait for their
response, and they’ll likely link back to you if

they’re interested in posting your content.

INFLUENCERS




SUBMIT TO INFOGRAPHIC
DIRECTORIES.

The next step is to submit your visual to
infographic directories such as Visual.ly. There are
dozens of them, which you can check out here.
Most of these infographic directories will allow you
to provide a link to the original infographic and a

short description of its contents.
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SEND EMAILS TO CONTACTS.

Besides contacting influencers in your field, you can also
reach out to your contacts, such as colleagues, friends and
family members. You never know when a social share by
one of your peers may go viral and spark a conversation
among their Facebook or Twitter friends.

Also, you want to make sure to contact all of those cited as
references in your infographic. Many times, people who are
referenced in an infographic as an authoritative source will

gladly share your content with their audience.
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B3 SUBMIT A PRESS RELEASE.

If your content and design are really exceptional, you
might want to consider submitting a press release. Since
journalists follow press releases, especially those with a
revealing, valuable, provocative and newsworthy story,
there’s a chance you might get featured on an important
online publication as a result of submitting one. Check

out some of the most popular press release sites, such as

PR Newswire, PR Leap and PRWeb.
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